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MUST Curriculum Planning for Undergraduate Students for Academic Years 2026-2029
Department of Marketing and Logistic Management

1" year(115) gl year(116) 3" year(117)
Ist god Ist g Ist g
Course semester | semester Course semesier | semester Course scmester | semester
Cr, | hr. | Cr. | br. Cr. | hr. [ Cr. | hr. Cr, | hr, | Cr. | br.
Physical Education 212 2 2 Physical Education 2 2 Classified general Education | 2 2 2° .2
B Classified general Education | 2 2 2 2 = | Classified general Education | 2 2 2 2 IR
MOSTiSane ol 3 oplicd Chinese (1) () 2 [ 2 | 2 | 2| MSTCore Ip ciness English (1) (IV) | 2 | 2 7 |l
Required - _ Required Required
o e Business English (1) (11) 2 2 2 2 o Coracoh
Subtotal 8 8 8 Subtotal 6 6 4 i Subtotal 2 2 2 2
Management 3| 3 Professional Ethics S0 B
Introduction to Computers q 3
and Programming )
School Introduction to Artificial 3|3 School School
Professional | Intelligence " | Professional Professional
Required |Economics 3 3 Required Required
Courses Statistics 3 3 Courses Courses
Subtotal R 919 Subtotal L L Subtotal 3 300
Introduction to Distribution Manager{ 3 3 Applied Statistics 3 3 Marketing Research 3 3
Marketing Management 3 I 3 Consumer Behavior 3 3 Supply Chain Management 3 3
Digital Marketing 313 Special Topic Project (I} 2 2
compulsory COMpU 1 STy [Ineastion Disign and Parikipstory N 3 3 | compulsory |Special Topic Project (11) 2= 2
courses courses  |Logistics Management 3 3 courses  |Online Content Marketing 3 3
Data Analysis and Softwar Application 3 3
Subtotal 3 3 3 3 Subtotal 9 9 3 g Subtotal 8 8 515
Management Mathematics 2 2 Applied Economics 3 3 Business Planning 2 2
Introduction to the Exhibition Industry 2 2 Electronic Commerce 2 2 Pricing Strategy and Managenient 2 2
Creative Thinking 2 2 Merchandise Management 2 2 Mar cat: Prostice end Training 2 2
Transportation Management 2 2 Applied Accounting 21 2 Advertising Mamgement and Proctices 2] 2
Civic Engagement and Event Leadership 2 2 Japanese Conversation 2 2 Social Media Marketing 2 2
Acsthetic Marketing of Products 2 2 Service Marketing and Management | 2 2 Retail Management 2 2
[Multimedia Applications in Marketing 2 12 Store Planning and Design 2 2
English Conversation 2]:2 Digtel € rastce and Smultion 2 (2
Social Enterprise Marketing 313 Financial Management 2| 2
Elective Elective |Creative Digital Design 5 ) Bl b Interpersonal Communi 2 2
Courses Courses  [1roiect management RIE: Courses  [Green Marketing 3] 3
Marketing Channel Management 2 2 Brand Management 2 2
Logistics Technology and Management 2 2 Big Data Marketing 2 2
Chain Store Operation Management 2] 2 Event Marketing 22
BusinessEnglish Conversation I 2 Digital Applications: Practice end Training 2 2
Chain store management 2 2
Distrb 1P 3 3
Purchasing and Inventory Management 7
Busness Comne 2 2
Sman Retail Technology Application 2 2
4" year(118)
Ist . .
Course semester semisler Cr. /hr, =Credi t/hour
Cr. | hr. | Cr, | hr. [Remarks:
MUST Core 1. Minimum graduation credits: 128 credits; Compulsory credits: 85 credits.Elective credits: 43 credits
Required (elective credits include inter-departmental elective credits); the elective credits for majors
Courses Subtotal ] 0 0 0 in the department must not be lower than 31 credits.
School 2.1n the first three years, students must take 16-30 credits per semester, and 9-30 credits per
PFEEESFJ‘IJ]IHI semester in the 4th year.
equired
Courses Subtotal 0 0 0 0 |3.Elective courses are subject to change if necessary.
4, Please implement according to the school’s "Implementation Measures for Students' Basic Abilities and
Graduation Thresholds".
compulsory 5. Students should take off-campus internship courses, and the relevant measures are
courses handled in accordance with the lmplementation of Off-campus Internship
Teaching for Students in the Department of Marketing and Logistic Management”,
Subtotal 0 1 ¢ |6. Students having g ated from a foreign country, incluc g Kor d Macau
Marketing Case Study 2 2 of the second e level,
Customer Relationship Management | 2 2
Sales Practices 2 2
Creative Marketing 2 2
M end Distriburtic tion Systems 2 2
Distribution Case Discussion 2 2
Elective Logistics Center Management 2 2
Courses  |Innovation Management 2 2
Enterprise Resource Planning 2 2
Business Japanese Conversation 2 2
| Advenced Comy the Werkplace 5 E
Pre-employment Exercise 2 2
S v 4 4P " 2
Internship(1) (11) 9 9 9 9




