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MUST Curriculum Planning for Undergraduate Students for Academic Years 2024-2027
Department of Marketing and Log tics Management

1st year{2024) 2nd year(2025) 3rd year(2026)
Ist 1st 2 Ist 24
Course semester Course semester semesier Course semesier semester
Cr.| br. | Cr. | hr Cr. | hr. | Cr. | hr Cr. | br. | Cr. | hr.
Classifiad general Education 2 2 2 2 Classificl general Education 2 2 2 2
MUST Core Ty ified peneral Education 7 [ 2| 2 | 2 | Muslter MDY Core
Required - Required Required
Courses | Physical Education 2l 2] 2 Courses Courses
Sublotal| 6 6 6 6 Subtotal| 2 2 2 2 Subtotal
Applied Chinese (1) (11} 2 2 2 2 Business Enghsh (1) (IV) 2 2 2 2
Business English (1) (IT) 2 2 2 2
1 3
H‘?{ﬁ:}:m” ||l|rnsiu(lin.|| to Computers and o 2 Prﬂsii::(‘llal Prw?ltzi::uu\
Roquired  [LLomrammne___ Required Required
s Introduction to Artificial Intelligence 2 2 g g
Economics 3 3
Statistics 3 3
Subiotal] 9 9 1255702 Subtotal| 2 2 2 2 Subtotal
Introduction to Distabutio pement 2 2 Apphied Economies 3 3 Marketing Research 3 3
M Mathematics 2 2 Applied St 3 3 Supply Chain Manag 2 2
Marketing Management 3 3 Consumer Behavior 3 3 Content Marketing 2 2
English Conversation (1} (11) 2 2 2 2 Profissional Ethics 2
Japanese (1) (1) 2 2 2 2 Special Topic Project (I) 1 1
Cl:_';[‘:::w Clg[“\:ltlﬂ Logistics Managenient 2 2 2 Cn‘unu« * | Spexial Topic Project (11} 1 1
Digital Marketing 2 2
Data Analysis and Software Application 3 3
Subtotal| 4 4 3 3 Subtotal| 13 13 11 11 Subtotal| 6 6 5 5
Electronic Commerce 2 2 Business Planning 2 2
Merchandise Management 2 2 Pricing Strategy and 2 2 2
Applied Accounting 2 2 Maketng Masspesaect: Practice 1o Trazing 2 2
Japanese Econamics, Trade and Culture. 2 2 Advertising Management and Practices 2 2
Sexvice Marketing and Masagement 2 2 ecling ing 2 2
Multimedia Application in Marketing 2 2 Retail M 2 p)
Social Enterprise Markding Z 2 Store Planning and Design 2 2
Creative Digital Design 2 2 | Business English 2 2
project management 2 2 Business Japanese 2 2
Marketing Channel Management 2 2 Financial Management 2 2
Logimics Technology end Mensement % 2 e Compcioen s OpuipesnitLainty 2 2
Elective Elective Chain Store Operation Management 2 2 Elective Green Marketing 3 3
Courses Courses: Courses Brand Management 2 v
Big Data Marketing 2 2
Event Marketing 2 2
Digital Applicstions: Prctice and Treining 2 2
Chain store management 2 2
Dt semert: Pracsice and T 3 3
Purchasing and Inventory Management 2 2
Business Communication and Negotiation 2 2
Smart Retail Technology Application 2 2
Advanced Business Japancse 2 2
financial investment 2 2
4th year(2027) Cr./hr.=Credithour
Ist e
Course semester | semester [Remarks]
Cr.| hr. | Cr.| hr. 1. According to universily regulations, students are required 1o meet the graduation requirement of
MUST Core hasic | I iency and professional skills
Required 2. The department has established the Guidelines for the Impl jon of Students’ Professional Compeiencics and Graduation Requircments.
Courses Subtotal 3. 1n the first three years, students must take 16-30 cradits per semster, and 9-30 credits per semester in the 4" year,
School 4. Minimum eraduation credits: 128 eredits; Compulsory eredits: 83 credits. Elective cradits: 45 credits
Professional (elective credits include inter-departmenal elective credits); the elective credits for majors in the department
Required must not be lower than 33 cred
Courses Subtotal 5. Students having graduated from a foreign country, including Hong Kong and Macau, with the
cyuivalent of the second year of high school study of the ROC's gh school sophomore level, or
with a high school equivalent d need to take 140 credits including 83 compulsory eredits, and
Compulsory at least 57 elective eradits (including inter-deparimental elective credits ),
Courses while ¢lective professional course credits shall not be fewer than 45 .
The program can be extended up to 3 academic years.
Subtotal 6. Students ought to take off-campus internship courses, and the relevan measures are handled in accordance with the
Sales Practices . 2 2 Implementation of Of-campus Internship Teaching for in the Department of Marketing and Logistics Management.
Customer Relationship Management | 2 3 7. Elective courses are subject 1o chiange if necessary.
Marketing Case 2 2 R.This form created in 202:
Creative Marketing * 2
Marketing aod Distrbetion Informstion Sysient 2 2
Distribution Case Stidy 2 2 1 i
Logistics Center Management 2 2 l 3 i
Innovation Management 2 2 ! -
Enterprise Resource Planning 2 2
Business Japanese Conversation 2 2
Advanced Computer SKE: in the Wesly 2 2
Pre-cmployment Excreise 2 ¥
Internship{(—X Z) 9 9 9 9




