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MUST Curriculum Planning for Undergraduate Students of Academic Year 2025-2028,
Department of Marketing and Logistic Management

Year 113 114 Year 114 115 Year 115 116
. FEB 2025 | SEP 2025 FEB 2026 | SEP 2026 FEB 2027 | SEP 2027
Course Course Course
Cr. | hr Cr. | hr Cr. | hr. | Cr. [ hr Cr. | hr. | Cr [ hr
Physical Education 2 2 2 5 Clasafied pencral Education 2 2 2 2 Clossified general Education 2 2 2 2
Classified general Education 2 ) 2 2 Business English (10 (V) 2 2 2 2
Applicd Chinese (T 2 2 2 2
Business English (7) (1) 2 2 2 2
MUST Core MUST Core MUST Core
Required Required Required
Courses Courses Courses
Subtatal 8 8 8 8 Subtotal 4 4 4 4 Subtatal 2 2 2 2
Manogement 3 3 Statistics 3 3
v 3 3
SChDUI Intreduction to Artificial Intelligence 2 2 SCthOl School
Professional | Ecosomics 3 3 | Professional Professional
Required Required Required
Courses Courses Courses
Subitotal 6 6 5 5 Subtotal 3 3 Subtotal
Introduction to Distribution Manageme ot 2 2 Consumer Behavior 3 3 Marketing Rescarch 3 3
Marketing Monagement 3 3 Tntroduction 1o Sustainable Development 3 3 Supply Chain Management 2 2
Enterprise Reso Planning 2 2 d Braad Mazagem| 2 2
e Marhetiang e Tecka: 2 ) Spevial Topic Project (1) 1 I
N = _ | Lo Management 2 2 | Speciol Topic Project (1) 1 i
Bt t.ompulrsury Digital Marketing 2 2 ST B o ot Wariting 2 )
S = Data Asalysis aad Sofraar Applicstion ¥ 3 2 Coumes Professional Ethics 2 2
Branding and Fashion Studies 2 2 Marketing Project Management 2 2
Subiotal 2 2 3 3, Subiotal 10 10 8 8 Subtotal 8 8 7. T
Electronic Commeree 2 2z Introduction to the Exhibition Indusiry b ) 2 Business Plasing 2 2
Acsthetic Marketing of Products 2 2 Meschandise Management 0 § 2 Fricing Strategy and Mamspement 2 2
Croative Thioking 2 2 Applied Acconnting 7] 2 VA g Mgt e and Teasing 5 2
Transportation Mamagement 2 Semvice Mimheisg md Mt 2 2 Advertising Managemsent and Practices. 2 2
Creative Digital Design 2 2 Retail Mansgoment 2 2
Multimedis Application in Marketing 2 2 Store Plaming and Design 2 2
Social Entorprisc Markeling 3 3 Financial Management 2 2
Marketing Channel Mamagement 2 2 D 2 2
Logistin Techaciory wd Mesauest 2 2 Gireen Markeling 3 3
Big Data Marketing 2 2
Elective Elective Elective  [otateting 2 2
Digital Applications: Practice 3ad B 2 2
Courses Courses Courses (e e 3 3
Distribution Practice and Fxercises 3 3
wrecat sl Bventon M 2 2
s Cosmmanication ad Nege 2 2
Smart Retail Technology Pra: 2 2
Year 116 117
FEB 2028 | SEP 2028 . /hr, =Cr
Course
Cr. | hr. Cr. | hr 1. According to university regulations, students are required 1o meet the graduation requirement of
MUST Core basic language proficiency and professional skills.
Required 2. The department has established the Guidelines for the Impl of Students” P 1 Competencies and Graduation Requirements.
Courses  {Subtotal 3. In the first three years, students must take 16-30 credits per semester, and 9-30 credils per semester in the 4% vear.
School 4. Minimum graduation credits: 128 credits; Compulsory eredits: 80 eredits, Elective credits: 48 eredits
Professional (elective credits include inter-departmental elective credits): the elective credits for majors in the departmient
Required |Subtotal must not be lower than 36 credits
5. Students ought to take off-campus internship courses, and the relevant measures are handled in accordance with the
Tmp of Ofi-campus | hip Teaching for in the Depantment of Marketing and Logistics Management,
compulsory 6. Fleetive courses are subject to change if necessary.
courses 7.This form created in
Subtotal
Marketing Case Study 2 2 j—j—éﬁfjﬂ .‘f:'.,‘ i@'
Custorper Relationship Managerticnt 2 2 2 S aXZIn ,,kgﬂ m { g
Sales Practices 2 2 :—L ﬁi %ﬂ' :E]J = . e i
Creative Marketing 2 2 - AR _j(' ﬁ B 143 ! 5
Marketing and Distribution Infornsation Systems 2 2 i !
Elective Distribution Case Discussion 2 2
Cotles: Logis!ir§ Center Management 2 2
Innovation Management 2 2
I3usiness Japanese Conversation 2 2
Advanced Digital Skills in the Workplaee 2 2
Pre-employment Exercise 2 2
Internship (1) (11} 9 9 9 9




