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MUST Curriculum Planning for Undergraduate Students of Academic Year 2025-2028,
Department of Marketing and Logistic Management

Year 113 114 Year 114 115 Year 115 116
FEB 2025 | SEP 2025 FEB 2026 | SEP 2026 FEB 2027 | SEP 2027
Course Course Course
Cr. | b | € | hr Cr. | hr. | Cr. | br Cr. | . | Cr. | hr
Physical Education 4 2 Z 2 Clasified genernl Education 2 2 2 2
Classificd general Education 2 2 2 2 Classificd genem] Education 2 2
Classificd gencral Education 2 ¥ Business English () (V) 2 2 2 2
Applicd Chinese (1) (1) 2 2 2 2
] o ALUST 7
MUST ‘Con. B Englidh (D110 2 2 2 2 MUST ,CDH MUST -C‘ore
Required Required Required
Courses Courses Courses
Subtatal 8 £ 1 10 Subtatal 4 4 6 6 Subtotal 0 0 0 0
Monogement 3 3 Statistics 3 3
irodction fo Compaters and Programming 3 3
Sehool Intrxhuction (o Artificis] Intelligence 2 2 Schoal Sehabl
Professional | Economics 3 3 | Professional Professional
Required Required Reguired
Courses Courses Courses
Subtotal 6 6 5 ] Subtotal 3 3 0 0 Subtotal 0 0 0 1]
Introduction to Distribution Management 2 2 Tiroduction fo the Exhibition Industry 2 2 Marketing Rescarch 3 3
Marketing Management 3 3 Merchandise Management 2 2 Supply Chain Mansgcment 2 2
Applied Accoumting 2 % Social Media Marketing and Braad Masagam) 2 2
Survis Mastating a5d Mansgessent 2 2 Special Topic Project (1) i |
— Creative Digital Design 2 2 | Special Tegic Project (1) 1 1
COmpESOTy S ‘Multimedia Application in Marketing 2 E x < [Online Content Marketing 2 7
EILE SR Saclal Enterprise Marketing 2 2 SQuses Professionsl Ethics 2 2
Marketing Channcl Management 2 2 Marketing Project Mansgement 2 2
[P T T — 2 2
Subtotal 2 2 3 3 Subiotal 10 | 10 8 8 Subtotal 8§ 8 7 7
Electronic Commerce 2 Introduction 1o the Exhibition Industry | 2 2 Busincss Planning 2 2
Froduct Acsthetic Marketing 2 2 Merchandise Management 2 2 Pricing Strategy ad Mansgement 2 2
Creative Thinking 2 2 Applicd Accounting > 2 Mukotag Mesagemest Fractics sd Traisiss 2 2
Trangonation Management 2 2 S0 Markcting o8 Map it 2 3 | Advertising Management and Practices 2 2
Creative Digital Design 2 2 Retail Management 2 2
Multimiedia Application in Marketing 2 2 Storc Planning and Design 2 2
Socin] Enterprise Marketing 3 3 Financial Management 2 2
Marketing Channel Management 2 2 ey erored it m e Grpriesdomt Levkerii 2 2
Logistn Techaolopy sed Mesagemenn 2 5 Green Marketing 3 3
. 2 2
¥ % 5 2 2
Elective Elective Elective o z
Courses Courses Courses Chain Store Mamsgerent 3 3
Distribution Practice and Exercises 3 3
Procorement ani Inventery Mansgernent % 2
Tusiness Commumicstion smd N 2 P
‘Smuan Retail Technology Proctice 2 2
Year 116 17 Cr.
FEB 2028 | SEP 202 5
e 2028 Remarks:
Cr. | he. | Cr. | hr 1. Minimm credits required for graduation: 128 credits including 81 compulsory credits, Elective cr
MUST Core and at least 35 elective credits(including the interdepartmental elective credits).
Required 2.The elective courses listed in the tables are subejct to adaptation when necessary.
Courses |Subtotal [ 0 {1 0 3.This form created in 2025.2.27
School
Professional )—égjﬁ:‘ ~ A
5 e
Required ‘fT 7% f}lr!‘...\]@ B iﬂ%
Subtotal b |
Courses | Subtoral 0 0 0 0 2 P : - ;
‘ - ZoUES H i}
Business Professional License 1 1 0 0 7
compulsory {
courses
Subratal 1 1 0 0
Marketing Case Study 2 2
Customer Relationsiip Management 2 2
Sales Practices 2 2
Creative Marketing 2 2
Marketing and Distibution Information Systems 2 2
Elective | Pistribution Case Discussion 2 2
Courses | Logistics Center N 2 2
~ |Innovation Management 2 2
Business Japanese Conversation 2 2
Advanced Digital Skills in the Workplace 2 =
Pre-employment Exercise 2 2
Internship (1) (I} 9 9 9 o




