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MUST Curriculum Planning for Undergraduate Students for Academic Years 2026-2029
Department of Marketing and Logistic Management

1°' year(114) 2" year(115) 3 year(116)
Ist o Ist il 1st 2
Course semester | semester Course semester | semester Course semester | semester
Cr.| hr. |Cr.| hr. Cr.| hr. |Cr.| hr. Cr.| hr. |Cr.| hr.
Physical Education 2 2 2 2 Physical Education 2 2 Classified general Education 2 2 2 &
Classified general Education 2 2 2 2 Classified general Education Lo 2 2 2
MUST Core Applied Chinese (1) (11} 5 5 2 B MUST Core Business English (11D (V) 3 3 3 B _\E.UST .Cure
Required = Required Required
Courses Slsincas Englist () (T 2 2 2 2 Courses Courses
Subtotal 3 8 8 8 Subtotal 6 § 4 4 Subtotal 2 2 2 2
Management 3 3 Statistics 3 3 Professional Ethics 3 3
3 3
School 3 3 School
Profession Profession
A Economics 3 3 al
Required Required Required
Courses Courses Courses
Subtotal 6 {1 6 6 Subtotal 3 3 0 0 Subtotal 0 0 3 3
Introduction 1o Distribution Managemcnt 2 2 Consumer Behavior 3 3 Marketing Research 3 3
Marketing Management 3 3 d ustainable Development 3 3 Supply Chain Management 21 2
2 2 2.0, 2
g _|Logistics Management 21 2 Special Topic Project (1) Rl.2
compulsory compulsory —— - campul sory - = =
courses courses D\_ﬂl[al Ma.rketl.ng 2 2 courses Spmai T()].)IC PmlEL'l an 2 2
Data Analysis and Softwar Application 2 % Online Content Marketing 2 2
Branding and Fashion Studies 2] 2 Marketing Froject Management 21 2
Subtotal 2 2 3 3 Subtotal 8 8 8 Subtotal 9 0B i =8
Electronic Commerce 2 2 Iitroduction 1o the Exhibition ldustry 2 2 Business Planning 2 2
Aesthetic Marketing of Products 2 2 Merchandisc Management 2 9 Pricing Strategy and Management 2 2
Creative Thinking 2 2 Interaction Design 2 2 Markcting Mansgement ice aad Training 2 )
Transportation Management 2 2 Service Marketing and Management 2 2 Advertising Management and Practices 2 )
Creative Digital Design 2 2 Retail Management 2 2
Multimedia Application in Marketing 2 2 Store Planning and Design 2 2
Social Enterprise Marketing 3 3 Digital Curation Practice and Stmulation 2 2
Marketing Channel Managenent 2 2 Tnterpersonal (.D“_mmm“flim\ and 21 2
Elective !'.! eciiye Elective Organizational Leadership
Courses Courses 2] .2 Courses | Green Marketing 313
Big Data Marketing 2| 2
Event Marketing 2 .4
Digital Apploations: Practice and Exercises 2 2
Chain Store Management 2] 2
Distribution Practice and Exercises 3 3
Procunsmenn and 2 2
[ oo 2| 2
Smart Refail Technology Practice i
4" year(117)
1st i 2 :
Course semester scmister Cr. /hr. =Credit/hour
Cr.| hr. [Cr.| hr. [Remarks:
MUST Core 1, Minimum graduation credits: 128 credits; Compulsory credits: 84 credits.Elective credits: 44 credits
Required (elective credits include inter-departmental elective credits); the elective credits for majors
Courses |Subtotal 1 0 0 1 in the department must not be lower than 32 credits.
School 2. 1n the first three vears, students must take 16-30 credits per semester, and 9-30 credits per
Professional .
Biiid semester in the 4th year.
Courses |Subtotal 0 0 0 0 |3.Elective courses are subject to change if necessary.
4. Please implement according to the school's "Implementation Measures for Students’ Basic Abilities and
Graduation Thresholds".
compul sory 5.Students should take off-campus internship courses, and the relevant measures are
COUTSES handled in accordance with the Implementation of Off-campus Internship
Teaching for Students in the Department of Marketing and Logistic Management".
Subtotal 0 0 0 0 udents ha uated T foreign country, i1 ing | Kc M
Marketing Case Study 2 2 ith the eg study of the el,
Customer Relationship Management 2 2 ith & high school ec 140 eredits .
Sales Practices 21 2 1 m can be extended ac
Creative Marketing 2 2 7.This form created in 2026.03. 2
:i::t]c‘:inx and Distribution Information 2 2 = }l.‘b ey =1
£l 5 Distribution Case Discussion 2 2 4:_j.§H ;u‘l ;'jlbjLi:B t;-'t.
C;:::SJP;C Logistics Center Management 2 2 3;?% #:ET. %}% %‘I -%;:— IJ—E} ’%"
Innovation Management 2(1 2 e '
Business Japanese Conversation 2 )
Advanced Digiat Skills in the Wk a2 2
Pre-employment Exercise 2 2
St City Mo 2 2
Internship (1) (IT) 9 9 9 9




