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MUST Curriculum Planning for Undergraduate Indigenous Students of Academic Year 2025-2028,
Department of Marketing and Logistic Management
1" year(114) 2 year(113) 37 ye(116)
1 . 7 1
Course. Course st Course
Cr. | I L
Plivsical Education F] 3
Classified general Educatic] 2 2
MUST Core ;‘h':f’:iiﬂ:;ﬁslﬁ’)ﬂ'l" i - MUST Core MUST Core
Foqured - = Required Required
Coares Courses. Coums
Subtats] B 8 8 L) Subiotal 0 0 0 0 Subtoial 0 0 1 o
Maragement 3 3 - Economics 3 3
Lartccn o Cocyaten i Prgemsasy k] 3 Statistics 3 3
Sehool School School
Professionil Professiong] Professions]
Requiredd Rexjuited Roquired
Conrsts Courses Courses
Subtotal 3 3 3 3 Subiotal 3 3 3 3 Subtatal [0 [l [ [0
Imtemshipd (1)(2) 1 . 3 4 Marketing g 3 3 Digital Marketing 2
[ — 2 2 Marketing Research 3
| pEmTSe— 3 3 T —— 3 3
comprlsors compilsary | Logistics Management El 1 Tntemnship (3) (61 4 | 4| a] 2
courses. e Intemship(3) (4) 4 4 4 4 conmses.
Subtotal 4 4 4 4 Subtotal 9 5. B 8 Subtotal 9 - 7 L
Exhbition and Pt Makeing | 2 Elccttonc Commerce 2 | 2 Busincss Planning 2 | 2
Store Operation Mamsgement 2 2 Store Display and Layout | 2 2 Fricing Strategy and Managemen| 3 2
Applied Accounting 2 | =2 Market Sunvey Practice 7 | 2
Cansunier Behavior 2 2 Financial Management o
| Service Masketing 20d Manapotat- 2 2 :2’_':"“"‘ i o Ot 2 2
T ——r— 2 | 2 rrrre—— I
Marketinp Chased Massgecat 2 2 PP ——r— 3 2
Project Mamgement 5| 4 Store Plamiing ad Design|_ 2 | 2
Gron Marketing 2 | 2
Brand Management 3 2
Chain store management 2 2
Elective Elective Elclive  |forism et e s T 2
Courses Conrses Courses | Advanced Busness Japanese 2
Big Data Marketing 2
Prcness Commmm i mand Nepoe rvon 2
Retail Management 2
Event Marketing 2
4% year(117) Croh
’ Remarks:
Course
Cr | W | Cr Renmarks:
WUST Core 1. Minimum graduation credits: 128 eredits, Compulsory credits: _79_ credits Elective crodits:_49_ credits
Required (elective f dits); the elective credits for majors
Conrses lSu_'hwnl 0 [ [ W | in the department must not be lower than _37_ credits.
ST 2. In the first three years, studeats must take 16-30 credits per semester, and 9-30 credits per semester in the 4 yeas.
mmﬂ 3 Elcetive courses are subject 1o change il necessary,
?fm“ Subtotal o ] [] 0 |4.This form created in 2025.2.27.
Special Topic Project 2 2
Internship(7) (§) 4 4
Deparmment g "3_;
/.—é_rjﬁv}?ja ﬁ"
courses FTERIE LI B =2
Sabtotal R e B .}% 7‘%% ﬂ%{! _ﬁ E “%’
Sales Practices 2 2 W
|Trovation Mamagement | 2 | 2 v
[ — 2 | 2
e iy oyt 2 2
oottt | 2 | 2
Depurtment. | ployment Exercise |3 3
Elective
PR At ard Coepne SHiki i g2 ' orivine 2 2
Marketing Case Stuly 2 | 2
isuibtion Case Study 2 | 2
Social Media Marketing 2 2
Enterprise Resouree Plannis 2 2
Creative Marketing 7 | 2




