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MUST Curriculum Planning for Graduate Students for Aeademic Year 2024-2025.

1" vear(2024) 2" year(2025)
T Y
Course semete Couwse
(L% L2 o L2 . b
MUST Care MUST Corel
Reyuiral Reguired
Coursss  [Subrotal Courses | Suloral
Research Method and e
Department | Seninar Disension 3 3 Depastment Thesls 3 3 3 3
compulsary compulsary
courses courses
Subtotal 3 3 0 [ Subtotal 3 3 3 3
Topics i Hum Topics in Customer
v 3 2 Relationship 3 3
Resource %
Topics in Financin] 3 3 Topics in Project = %
Management Y Management N
Topics in Marketing 5 3 Topics in Financial 3 3
Management ) Risk Management ¥y
sl?;l::c . la’l‘::;“hw 3 3 Seminar on Smart a §
hdihas ’ Living Technology
Topics in Identification of
Organization Theory 3 3 innovation 3 3
and Management opporiunities
Topics in Global N 3 Problem Analysis and N 3
Lagistics Management | N Decision Making
Topics in Secunity
Topies in Consumer Analysis and
i 3 3 3 3
Behavior Investment
Management
Topics in o
ki Te
Organizational 3 3 opics i Cairial 3 3
= 4 Industry Management
. . Branding
Big Data Analysis ¥ @ Drondic i I
Departmenn | Topics in | 5 2 Uq']l.mm.‘-ul 5 5
Elective Cowses | Culture an i s Elective
Cowrses
Topics in Management 3 4 3 -
of T = )
Topics in International 3 N T opns in Managerial 3 3
finance g Economics & 2
Topics in Production - ¢
and Operations 3 3 Creativity, |nnm-anfm, 1 3
and Entrepreneurship
Management
|hlanage
of Business and
\ ientSy i N 3 Topics jn Digital 1 N
¢ Innovation of Marketing
Business and
Introduction to T
Managerial Literature 3 3 R 3 3
7 Marketing
Review
Topics in Policy 3 3 Management Case 3 3
Management _ Study =
Qualitative Research 3 Antificial Intelligence
3 3 RO 3 3
Analysis and Application
Gucstionnaine Overseas Management
r\n:\VSiS 3 3 Practices and 3 3
5 observation
Topics in Indigenous Topice oni il s
! 3 3 cultural event 3 1
Industry Market

Cr./hr=Credithour

Remarks:

1.Minimum credits required for graduation: _30_ credits with _9_compulsory credits .
elective credits: 21 credits

2 Study credits per semester: the lower limit is 1 credit.

3.The inter-institution elective credits are transferable with the approval of academic

advisor, but the clective course credits Institute of Management shall not be less than
12.

4.Independent study is for students in extended study period , and not counted towards

their eredits for graduation.

5. Students in this special class should take at least 9 credits of special courses related
to aboriginal people and tribes before graduation,

6.Graduate students shall follow the master degree studying rule of Institute of Manager

7.Student who satistied the graduate criteria at [irsi-year second semester or second-
year first semester is allowed to take the Thesis course. The credits are disregard  the
rule of 18 credits per semester maximum.

8.Students shall take total 6 credits of "Thesis” course. (all of the 6 credits will be
counted together after passing the defense qualification of thesis)

9_Please note that the current course listings are subject to change based upon the
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